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ter), by George R. Reich... July 58 
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How a fair exhibit was born (SKF 
Industries), by Frank W. White & 
Barry Howard . .. May 20 
How an old-time movie helped build 
traffic for an up-to-date machine 
(General Dynamics), by Judith Hart- 
sock .. . Sept. 89 
How Ford uses displays to help in- 
form its dealers .. . Sept. 58 
How Reynolds picks a trade show, by 
M. C. Tobias... Nov. 26 
How to let your audience improve 
your exhibit (General Electric), by 
Charles L, Schafer . . . May 45 
How Uncle Sam can help you exhibit 
overseas, by Ralph A. Bergsten .. . 
Sept. 42 
Plumbing and Park avenue (Crane 
Co.), by Bette Macon ... April 98 
Should trade shows be audited?, by 
Bette Macon... March 80 
Stretching your exhibit dollar (Sun- 
kist Growers), by Robert H. Clark 
Aug. 51 
Using a scale model to build attend- 
ance (Electric Power & Light Ex- 
hibit), by James Stanley . May 30 
Using a scale model to demonstrate 
(Ballantine), by Martin J. Eagan . 
Feb. 84 
What we can learn from European 
exhibits (Functional Display Inc.), by 
Mervin Zwerling . . . Nov. 58 
What to see at the Fair, by Robert 
B. Konikow ... May 15 
When you ship delicate equipment 
(Sarkes Tarzian Inc.), by Biagio 
Presti .. . Oct. 72 


FILM REVIEWS 


Adventure in color (Pittsburgh Plate 
Glass Co.), by Dynamic Films... 
May 108 
Behind the label, by Harris-Tuchman 
Sales Aids Co. ... Sept. 128 
Corfam (DuPont), by Elliot, Unger & 
Elliot ... June 112 
Creativity, by Campbell-Ewald... 
April 126 
Doing business in a revolution, by 
+ cca Film Services . . , Oct. 
16] 
Frontiers (First Security Bank, Salt 
Lake City), by Dick Durrance Films 
.. Feb. 105 
The happy pace of Switzerland, by 
Swiss National Tourist Office . 
Aug. 90 
Heavy going (Ford Motor), by Par- 
thenon Pictures .. . Sept. 128 
Heritage of splendor, by Alfred Hig- 
gins Productions ... Aug. 90 
Highway to Hawaii, by Fraser Pro- 
ductions .. . Dec. 81 
Industrial electronic design, by Chap- 
man 5 Productions Inc. . . . May 108 
ns memory (3M Co.) .. . June 
] 


Manufacturing announcements, by 
Academy Films .. . Nov. 131 

The Master (American Airlines), by 
Peckham Productions , . . Sept. 126 
The Melroe Bobcat, by Bill Snyder 
Films ... April 1 

The new aluminum Sealair window 
(Kawnee Div., American Metal Cli- 
max), by Lukas Film Productions ... 
Jan. 78 

Norfolk & Western coal Pier 6 (Nor- 
folk & Western Railway), by Charles 
D. Beeland Co. . . . May 109 
Outstanding campaigns, by Direct 
Mail Adv. Assn. . . . March 132 
The perils of Perlene, by American 
Broadcasting Co. ... Aug. 91 

The pest control operator (Velsicol 
Chemical Co.), by Academy Film 


Productions ... March 132 





Philadelphia market profile, by Mel 
Richman Inc. ... Aug. 91 

Reaction — the result of magazines 
(Magazine Advertising Bureau), by 
Roger Wade Productions .. . June 113 
The 77 days (Uni-Serv Corp.), by 
Vernon Delston .. . Jan. 78 

= start of a job (Alcoa) ... Nov. 


Steelhead junction, by Oristano-Pear- 

sall Assoc... . Oct. 162 

Sure thing (Volkswagen), by Mara- 

thon Intl. Productions . . . Oct. 161 

The Tandemer secret (Didde-Glaser), 

by Centron Corp... . June 112 

The triumph of Lester Snapwell, by 

Eastman Kodak... Sept. 126 

Under the hard hat (Engineering 

News Record), by Henry Strauss & 

Co... . March 132 

The unique advantage, by Look 

Magazine ... April 126 

Watching all the girls go buy (Pet 

Food Institute), by WGN Inc. 

Dec. &0 

We'll talk about it in the morning 

(Pan-American Airways), by Henry 

Strauss & Co... . Feb. 105 

Who listens? (Henry I. Christal Co.) 
. June 112 

Wonderful world of San Francisco 

(S.F. Convention & Vistors Bureau), 

by Vista Products Inc. .. . May 108 

The wondrous world of sight (Murine 

Inc.), by Jack Lieb Productions 

May 108 


FILMSTRIPS 


How filmstrips help maintain service 
standards (Norge div., Borg-Warner), 
by Robert R. Bailey . . . April 45 
Making a presentation impressive 
(Trans World Airlines), by J. E. 
Frankum ... July 64 


FOOD 


How a trade character continues to 
promote year after year (Green 
Giant), by Lyle Polsfuss . . . Oct. 82 
How premiums helped launch a com- 
plete product line (Knorr Soups), by 
Betty Aulenbach . . . Sept. 72 
How seven advertisers worked to- 
gether with gravure, by Norman Best 
. Sept. 92 
How to present a promotion (Stouffer 
Foods), by Gerald V. DeCroce ... 
July 73 
How to stretch your printing dollar 
(Topps Chewing Gum), by Melvin N 
Poretz .. . Nov. 108 
New packages need promotional sup- 
port (Pet Milk), by J. Lloyd Langdon 
... Dec. 43 
Stretching your exhibit dollar (Sun- 
kist Growers), by Robert H. Clark 
Aug. 51 
Using a national brand for regional 
promotion (Bravo Macaroni Co.) 
April 18 
Using antiques in advertising, by 
Jeanne Horn ... Nov. 69 


GASOLINE & OIL PRODUCTS 


Fair promotion at the point-of-pur- 
chase (Mobil Oil), by W. G Oriol 
. May 34 


GRAPHIC ARTS 


Eight steps in picking a graphic arts 
supplier, = Mary Taylor Parkinson 
M 


GHarper’s dictionary of the graphic 

arts, by Edward Monington Allen 
. April 122 

BA history of graphic arts, by James 


Cleaver... May 107 
Photographic reproductions: methods, 
techniques and applications for engi- 
neering and the graphic arts, by 
Harold Denstman & Morton J. Schultz 
. Sept. 125 


HOTELS & RESTAURANTS 


Giant signs to build business, by 
Arnold Marquis... July 95 

Making hay with pancakes (Intl 
House of Pancakes), by Jane Wil- 
liams ... Dec 


HOUSEHOLD PRODUCTS & 
HOME FURNISHINGS 


A dramatic ad series takes detailed 
planning (Bigelow) .. . June 32 
An English fortune cookie intrigues 
the buyer (Millard-Norman Co.), by 
Lionel Simons... April 54 

How Johnson/s gets a new product 
off the ground (Johnson Wax), by 
Betty Aulenbach ... March 11 

Match your display to the outlet 
(Pressing Supply Co.) ... Aug. 46 
Using a replica as a premium (Re- 
gina Corp.), by John J. Torpey ... 
Jan. 44 

When p.o.p. must carry the selling 
load (Ross Daniels Inc.) . . . Sept. 65 


HUMOR 


How to sell with humor... Feb. 46 

@Humor in advertising and how to 
make it pay, by Don Herold .. . Feb. 
104 


INCENTIVES 


Direct mail helps support an incen- 
tive program (Deere & Co.) ... Aug. 
34 


INSERTS 


A direct mail piece turned into an 

insert (Weil & Schoenfeld Fabrics) 
May 68 

How to use inserts without head- 

— by Alan J. Jacobson ... March 


INSURANCE 


Building promotion around a film- 
strip preview (Travelers Insurance), 
by Bette Macon... May 

How to individualize a _ standard 
presentation (Wisconsin Blue Cross) 
... Dec 

How to make a test on a promotion 
before using it (Metropolitan Life 
Ins.), by Gerry G. Germain... July 
4] 

Premium, trademark and incentive — 
rolled into one (Life Ins. Co. of Ken- 
tucky), by William T. Owens... 
April 32 


INTERNAL RELATIONS 


OSure thing (Volkswagen), by Mara- 
thon Intl. Productions . . . Oct. 161 


LABELS 


How to make a label carry its share 
of the selling job, by Herbert Roth- 
child... June 53 


MANAGEMENT 


The advertising agency business, by 
Kenneth Groesbeck .. . Dec. 79 
How to find the time you need, by 
Walter C. Vester Jr... . Aug. 57 

@Management and the marketing rev- 


olution. by E. B. Weiss. . 


MARKETING 


®@Management and the marketing rev- 
olution, by E. B. Weiss .. . Dec. 79 
Marketing: the firm’s viewpoint. by 
Schuyler F. Otteson, William G. Pans- 
char & James M. Patterson .. . Dec. 
79 
WSubject headings in advertising, 
marketing and communications me- 
dia, bv Elin B. Christianson & Ed- 
ward G. Strable ... Dec. 79 


MEDIA 


Adding impact to an ad campaign 
(Supermarket News), by Walter 
Trueman... Oct. 138 
Building goodwill with an all day 
party (WCAU-Radio), by Fred Birn- 
baum March 100 

The business press in America, by 
David P. Forsyth . . . Sept. 125 
Coordinated design helps build a 
consistent image (WBAP AM/FM/ 
TV), by Roy Bacus ... Aug. 74 

ODoing business in a revolution, by 
Professional Film Services .. . Oct 
161 
Handling a personality for maximum 
impact (KABC-TV), by Jack F, Brem- 
beck ... Aug. 67 

OThe perils of Perlene, by American 
Broadcasting Co. ... Aug. 91 

OPhiladelphia market profile, by Mel 
Richman Inc. ... Aug. 

Publicity media and methods, by 
Clarence A. Schoenfeld July 106 

OReaction — the result of ‘magazines 
(Magazine Advertising Bureau) .. . 
June 113 

OThe 77 days (Uni-Serv orn. by 
Vernon Delston . . . Jan. 
Simplicity means scree (WTTW- 
Channel 11) .. . March 43 

OUnder the hard hat (Engineering 
News Record), by Henry Strauss & 
Co. ... March 132 

OThe unique advantage, by Look 
Magazine ... April 126 

OWho listens (Henry I. Christal Co.) 

. June 112 


MERCHANDISING 


How to build sales through oe 
support (Raeford Worsted Co.) . . 
Feb. 15 


METALS 


How to promote a sexless ‘pig’ (Kais- 
er Aluminum), by Kenneth R. Mac- 
Donald . . . Sept. 27 

Sample mailings open way for sales- 
-_ (Anaconda Aluminum) .. . Sept. 
What makes Reynolds tick, by Robert 
B. Konikow ... Nov. 13 


MODELS 


Using a scale model to build attend- 
ance (Electric Power & Light Exhibit), 
by James Stanley .. . May 30 


MOTION PICTURES 


A film program that combines educa- 
tion and entertainment (Deere & Co.) 
Aug. 20 
5 questions about business films, by 
Robert L. Rosekrans . . . Feb. 60 
How 8mm came to the rescue of a 
small budget (McKay Co.), by Jack 
W. Douglas... May 55 
Making a presentation impressive 
(Trans World Airlines), by 
Frankum .. . July 64 
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A motion picture helps export a com- 
ad image (Bourns Inc.) ... Aug. 


Using a film to make friends (Allis- 
Chalmers) ... March 4] 


NEW PRODUCTS 


Building a new market without los- 
ing the old one (Deere & Co.) ... 
Aug. 27 
A direct mail piece turned into an 
insert (Weil & Schoenfeld Fabrics) 
. May 68 
How Johnson/s gets a new product 
off the ground (Johnson Wax), by 
Betty Aulenbach ... March 11 
How premiums helped launch a com- 
plete product line (Knorr Soups), by 
Betty Aulenbach . . . Sept. 72 
How promotion and a new product 
reversed a trend (Calvert Distillers), 
by Bernard Derringer .. . July 49 
Is your new product really news?, by 
Charles T. Coyle & Wilfrid Rowe... 
June 66 
A new presentation for a new prod- 
uct (Tussy Cosmetics), by Jack Scol- 
lay ... Sept. 84 


NEWSPAPER 


How to save money on newspaper 
ad production, by Mildred Weiler 
Tyson ... Feb. 30 


OFF-BEAT MEDIA 


How to put signs in the sky, by Al 
Griffin .. . June 95 

How to use the sky for advertising 
space, by Al Griffin . . . Sept. 69 


OFFICE EQUIPMENT 


Don’t overlook the user of your prod- 
uct (Yawman & Erbe) . Dec. 40 
How a coordinated program can 
stretch a budget (Victor Comptome- 
ter), by George R. Reich . . . July 58 
How four companies conducted a co- 
operative program independently, by 
Howard H. Fogel .. . April 4 


OPEN HOUSE 


How community pride builds busi- 
ness, by Mildred Weiler Tyson... 
Oct. 76 

How to plan a smooth celebration 
(Mirro Aluminum Co.), by R. L. 
Pritchard .. . March 88 

Running a plant tour on a tight 
timetable (Magnus Chemical Co), 
by Leon Salz.. . Sept. 60 


PACKAGING 


Building unity 
(Chrysler Corp.) . 
Getting the most out of art (Power 
Tools Dept., Remington Arms Co.), 
by Frank Vitek . . . Jan 

How — and why — to use a pre- 
—_ by Robert Rivenburgh . . . Oct. 

4 


through design 
110 


How a new package helped open a 
new market (General Electric), by 
Harry H. Jason . . . Feb. 88 

How design built an image (Scandia 
Trading Co.), by Fred Andresen... 
Oct. 87 

How promotion and a new product 
reversed a trend (Calvert Distillers), 
by Bernard Derringer . . . July 49 
How to build sales with a better 
packaae (Manning Mfg. Corp.) ... 
Nov. 102 


How to look at packaging, by Frank 
W. Gray... Dec, 62 
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Match your display to the outlet 
(Pressing Supply Co.) ... Aug. 46 
New packages need promotional 
support (Pet = by J. Lloyd Lang- 
don... Dec. 4 

Packaging woe p.o.p. open new mar- 
kets (A. C. Gilbert Co.), by Grahame 
Enthoven ... May 70 

Packaging has a new promotion job, 
by Gerald Stahl .. . April 58 
Presenting a product with a flair 
(General Electric) . . . March 114 
Use packaging for promotion, by 
William C. Stolk ... Sept. 18 
When p.o.p. must carry the selling 
_ (Ross Daniels Inc.) . . . Sept. 
Who should design and research 
your package?, by Alan Berni... 
July 80 


PAPER 
Opacity, by Charles V. Morris... 


Tan. 
The qualities of paper: strength. by 
Charles V. Morris . . . March 32 


PERSONALITIES 


Building goodwill with an all day 
party (WCAU-Radio), by Fred Birn- 
baum... March 100 

Handling a personality for maximum 
impact (KABC-TV), by Jack F. Brem- 
beck... Aug. 67 


PHOTOGRAPHY 


A dramatic ad series takes detailed 
planning (Bigelow) ... June 32 
Expensive photography is often a 
bargain (American Saint Gobain), 
by D. F. Ridings Jr... . Dec. 26 
How a photography contest helped 
maintain interest, by Mildred Weiler 
Tyson ... Dec. 57 

WPicture sources (2nd edition), by 
— G. Frankenberg . . . Sept. 


Photographic reproductions: meth- 
ods, techniques and applications for 
engineering and the graphic arts, 
by Harold Denstman and Morton J. 
Schultz... Sept. 125 

BTechniques of advertising photog- 
raphy, by Joachim Giebelhausen 

.. June 111 

OThe triumph of Lester Snapwell, by 
Eastman Kodak .. . Sept. 126 
Underwater photography has prob- 
a. all its own (Alcoa) .. . March 


Why not use wood? ... Feb. 24 


PLANT TOURS 


How to lure prospects away from a 
convention ( & Gossett), by 
Charles Louis Schafer... Jan. 50 
Running a plant tour on a tight time- 
table (Magnus Chemical Co.), by 
Leon Salz .. . Sept. 60 


POINT-OF-PURCHASE 


An advance look at the p.o.p. exhibit 
Nov. 50 

Carrying a theme throughout a cam- 

paign (Ballantine) . .. Oct. 95 

Corrugated reaches new levels ... 

Sept. 40 

Developing a p.o.p. promotion (Rey- 

nolds Metals Co.), by Ralph Fields 
.. Nov. 38 

Distribution to a time-table (Pontiac), 

by Jack K. Stuart... Jan. 55 

Fair promotion at the p.o.p. (Mobil 

Oil), by W. G. Oriol . . . May 34 
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How a trade character continues to 
promote year after year (Green 
Giant), by Lyle Polsfuss . . . Oct. 82 
How — and why — to use a pre- 
pack, by Robert Rivenburgh . . . Oct. 
144 

How Falstaff buys p.o.p.. by Otto 
Schwarz... March 105 

How a new package helped open a 
new market (General Electric), by 
Harry H. Jason . . . Feb. 88 

How to choose a p.o.p. supplier, by 
Fred Howard... June 97 

How to sell with a talking sign 
(Maremont Muffler) ... Jan. 16 

How to stretch your printing dollar 
(Topps Chewing Gum), by Melvin 
N. Poretz .. . Nov. 108 

Match your display to the outlet 
(Pressing Supply Co.) ... Aug. 46 
Packaging and p.o.p. open new mar- 
kets (A. C. Gilbert Co.), by Grahame 
Enthoven . . . May 70 
P.O.P. that merchandises . . 
94 

Selling premiums with p.o.p., by Wil- 
liam W. Mee... April 21 

When p.o.p. must carry the selling 
load (Ross Damiels Inc.) . . . Sept. 
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POSTERS 


®BAmerican poster 63, by Jack Amon 
. April 125 


PREMIUMS 


Building sales and goodwill with 
toys (Deere & Co.) ... Aug. 39 
The changing pattern of premium 
buying (Natl. Premium Sales Execu- 
tives), by Frank Krause... Nov. 94 
Fair promotion at the p.o.p. (Mobil 
Oil), by W. G. Oriol . . . May 34 
How premiums helped launch a com- 
plete product line (Knorr Soups), by 
Betty Aulenbach .. . Sept. 72 
How to visit the premium show 
(Brown & Williamson Tobacco), by 
J. Milton Rush . . . April 15 
Premium, trademark and incentive 
— rolled into one (Life Ins. Co. of 
Kentucky), by William T. Owens... 
April 32 
Premiums that pay for themselves 
(Pennsylvania Railroad), by Howard 
H. Fogel . . . March 118 
A preview of the Premium Show ... 
Oct. 19 
A rose is a rose is a premium (First 
Federal Savings & Loan Assn. of 
Chgo.), by George K. Allison... 
Feb. 66 
Selling premiums with p.o.p., William 
W. Mee... April 21 
Using a national brand for a region- 
al promotion (Bravo Macaroni Co.) 
. April 18 
Using a replica as a premium (Re- 
gina Corp.), by John J. Torpey ... 
Jan. 44 


. March 


PRESENTATIONS 


Don’t worry about reading your 
speech, by William A. Ternent ... 
Jan. 47 

How to individualize a standard pres- 
entation (Wisconsin Blue Cross) 

. . Dec. 23 

How to let your staff know what 
you're doing (Central Natl. Bank of 
Cleveland) ... April 86 

How to make presentations easier to 
handle (Needham, Louis & Brorby), 
by Robert P. Bertolotti . . . Nov. 113 
How to make your presentation more 
effective, by A. Vernon Bowen... 
July 89 





How to present a promotion (Stouffer 
Foods), by Gerald V. DeCroce ... 
July 73 
The Madison avenue speech book, 
by Alan Koehler... Aug. 89 
Presenting a product with a flair 
(General Electric) . . . March 114 
What to put in a press kit (Fairchild 
Camera & Instrument), by Robert 
Cooper ... Oct. 78 


PRINTING 


Color printing, sent by mail, sells 

dresses, by Edward R. Lucas . 

April 67 

Comparing the printing processes 

.. Aug. 43 

Don’t overlook the user of your prod- 

uct (Yawman & Erbe) .. . Dec. 40 

Eight steps in picking a graphic arts 

supplier, by Mary Taylor Parkinson 
. May 75 

Estimating printing costs, by Bruce 

Howat... . June 72 

How direct mail and printing helped 

save an industry, by Allen Sommers 

».« « ee, 128 

How seven advertisers worked to- 

gether with gravure, by Norman Best 

~ + = SO SZ 

How to keep control of your printing 

(Deere & Co.) ... Aug. 29 

How to pick a printer (Reynolds 

Metals Co.), by Richard V. Hughes 
Nov. 34 

How to stretch your printing dollar 

(Topps Chewing Gum), by Melvin 

N. Poretz .. . Nov. 108 

Ideas for letterheads, by Robert B 

Konikow .. . Dec. 45 

Letterheads of the year: 1964, by 

Robert B. Konikow . . . Sept. 11 

Meet the electronic poster painter, 

oa Kenneth R. MacDonald . . . March 

l 


A pattern for promotion (Manchester 
Savings Bank) .. . Jan. 18 
Planning in advance can get more 
for your money (Hershey Hotel), by 
Allen Sommers. . . April 73 
Posterizing a photograph (Whirlpool), 
by Betty Aulenbach ... Oct. 114 
Printing in three dimensions, by 
Robert B. Konikow . . . April 83 
67 ways to cut costs, by Virgil D. 
Angerman .. . Oct. 89 

OThe start of a job (Alcoa)... Nov. 
132 

OThe Tandemer secret (Didde-Glasser), 
by Centron Corp... . June 112 
What changes in web offset will 
mean to the printing buyer, by Hy 
Safran .. . Dec. 54 
What do you know about printing, 
by Robert Loeffler . . . Sept. 51 
When designers work for themselves 
.. » March 47 
Why Carborundum shifted to an out- 
side printer, by Robert Fenton... 
Feb. 40 


PRODUCTION 


Full color on a low budget, by Benn 

Ollman ... June 63 

How to give your trademark more 

sales action (Old Crow), by Morton 

B. Elliot . . . Oct. 124 

How to plan and produce a catalog 
. March 73 

How to present a promotion (Stouffer 

Foods), by Gerald V. DeCroce ... 

July 73 

How to save money on newspaper 

ad production, by Mildred Weiler 

Tyson... Feb. 30 

How to use inserts without head- 

aa. by Alan J. Jacobson ... March 


Using mats more effectively (Best- 
form Foundations), by Morton Singer 
June 57 


PROMOTION 


Building goodwill with an all day 
party (WCAU-Radio), by Fred Birn- 
baum ... March 100 

OThe master (American Airlines), by 
Peckham Productions . . . Sept. 126 


PUBLICITY /PUBLIC RELATIONS 


Bacon's publicity checker, 1964, by 
Bacon's Clipping Bureau ... April 
125 
Bowling in space gets space to 
spare (AMF-American Airlines) .. . 
Sept. 76 
Building goodwill with ventriloquism 
(King Korn Stamps) . . . Dec. 66 

Financial public relations, by Oscar 
M. Beveridge . . . May 107 

OFrontiers (First Security Bank. Salt 
Lake City), by Dick Durrance Films 
~ a» £ep. 105 
Include publicity in your promotion 
plans, by F. Robert Mayer. . . Oct. 
99 
Making hay with pancakes (Intl 
House of Pancakes), by Jane Williams 
ca 6, A 

The making of a public relations 
man, by John W. Hill ... April 122 
Making the most of a public event 
(Reynolds Metals Co.) . . . Nov. 43 

WModern Publicity 1963/64; Viking 
Press & Studio/Vista Books . . . July 
106 


The nature of public relations, by 
John Marston ... May 107 

@WPR blue book, by Edwin C. Mead 

.. June lll 

Publicity media and methods, by 
Clarence A. Schoenfeld .. . July 106 

The relations explosion, by William 
Safire .. . April 122 

BSuccessful publicity, by Edward 
Gottlieb & Philip Klarnet .. . July 106 
25 ways to succeed in public rela- 
tions, by Donald W. Young... Dec. 
14 

OThe unique advantage, by Look 
Magazine ... April 126 
Using safety to build goodwill... 
Oct. 102 

OWe'll talk about it in the morning 
(Pan-American Airways), by Henry 
Strauss & Co. ... Feb. 105 
What to put in a press kit (Fairchild 
Camera & Instrument), by Robert 
Cooper .. . Oct. 78 
When — and how — to hold a press 
conference (Sperry Gyroscope Co.), 
by James R. Lamb Jr... . May 7 


PUBLIC SERVICE 


OHeritage of splendor, by Alfred Hig- 
gins Productions ... Aug. 90 


RECORDS 


Using records to teach selling (Brown 
Shoe Co.), by Mildred Weiler Tyson 
... June 20 


REPLICAS 


Building sales and goodwill with 
toys (Deere & Co.) ... Aug. 39 
Using a replica as a premium (Re- 
gina Corp.), by John J. Torpey... 
Jan. 44 


RESEARCH 


OWatching all the girls go buy (Pet 
Food er by WGN Inc. ... 
Dec. 


Who should design and research 
your package?, by Alan Berni... 
July 80 


RETAILING 


How a photography contest helped 
maintain interest, by Mildred Weiler 
Tyson ... Dec, 57 

Using safety to build goodwill... 
Oct. 102 


SALES MEETINGS 


Cut down sales meetings costs with 
overhead transparencies, by John J 
Blanck & Eric F. Burtis . . . Feb. 36 


SALES PROMOTION 


OAdventure in color (Pittsburgh Plate 
Glass Co.), by Dynamic Films... 
May 108 

OCorfam (DuPont), by Elliot, Unger & 
Elliot . . June 112 
Ken Edwards of Culligan, SPEA’s 
man of the year, by Bette Macon... 
June 
Everybody should know about pro- 
motion (Reynolds Metals Co.) 

Nov. 18 

How a coordinated program can 
stretch a budget (Victor Comptome- 
ter), by George R. Reich... July 58 
How promotion and a new product 
reversed a trend (Calvert Distillers), 
by Bernard Derringer . . . July 49 
How supermarket promotional games 
work (Supermarket Promotion), by 
Adrian Hirschhorn . . . July 55 

How to get more sales promotion for 
less money (Du Pont), George W. 
McGuire ... June 40 

How to handle international sales 
promotion (Shulton’s Intl. Div.), by 
James J. McNamara .. .May 

How to make a test on a promotion 
before using it (Metropolitan Life 
Ins.), by Gerry G. Germain... July 
4] 

How to tie in with the New York 
World’s Fair, by Robert B. Konikow 
ee 

Looking back and looking ahead, by 
Stanley Goodman & Arthur O, Die- 
trich .... July 17 

OMagnetic memory (3M Co.) .. . June 
112 


Making a technical product simple 
(American-Standard), by Ben Rag- 
land ... Jan. 59 

OManufacturing announcements, by 
Academy Films .. . Nov. 131 

OThe Melroe Bobcat, by Bill Snyder 
Films .. . April 126 

ONorfolk & Western coal Pier 6 (Nor- 
folk & Western Railway), by Charles 
D. Beeland Co... . May 109 

OThe pest control operator (Velsicol 
Chemical Co.), by Academy Film 
Productions . . . March 132 
Promoting a brand new concept (Ca- 
nadian Natl. Railroad) ... Dee. 11 
Promoting to a special market: the 
Negro, by D. Parke Gibson... July 
26 


Promoting to a special market: the 
women, by George J. Abrams... 
July 34 

Promoting to a special market: the 
youngsters (Ford), by John R. Bowers 

July 18 

Reaching the teens (Belk Bros. Co.), 
by C. O. Armstrong . . . Feb, 18 
Sales promotion to the agricultural 
market (Deere & Co.), by Robert B. 
Konikow .. . Aug. 11 

Sales promotion with coupons (Proc- 
ter & Gamble), by Reed Bartlett .. . 
July 43 
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Should sales promotion agencies 
have exclusive clients?, by Robert N 
Brodie .. . Sept. 103 

OSteelhead junction, by Oristano- 
Pearsall Assoc. .. . Oct. 162 
Through the day with a sales pro- 
motion man... March 116 
What is a sales promotion man? .. . 
Feb. 13 
What makes Reynolds tick, by Robert 
B. Konikow ... Nov. 13 
Who is responsible for the growth of 
sales promotion? (Volkswagen), by 
Paul R. Lee... July 13 

OThe wondrous world of sight (Murine 
Inc.), by Jack Lieb Productions .. . 
May 108 


SALES TOOLS 


Sampling as a sales promotion tool, 
by John Luick .. . June 83 

OThe Tandemer secret (Didde-Glaser), 
by Centron Corp... . June 112 


SALES TRAINING 


OBehind the label, by Harris-Tuchman 
Sales Aids Co. .. . Sept. 128 
QOHeavy going (Ford), by Parthenon 
Pictures .. . Sept. 128 
Using records to teach selling (Brown 
Shoe Co.), by Mildred Weiler Tyson 
June 20 


SAMPLING 


Sampling as a sales promotion tool, 
by John Luick . . . June 83 


SHOPPING CENTERS /SUPER- 
MARKETS 


Building goodwill with ventriloquism 
(King Korn Stamps) .. . Dec. 66 
Building traffic with a Hawaiian cele- 
bration (Northway Mall) ... July 87 
Building volume in a supermarket, 
by Allen Sommers... Dec. 60 
How supermarket promotional games 
work (Supermarket Promotion), by 
Adrian Hirschhorn .. . July 55 


SIGNS 


Getting the most out of art (Power 
Tools dept., Remington Arms), by 
Frank Vitek . . . Jan. 24 

Giant signs to build business, by 
Arnold Marquis .. . July 95 

How to put signs in the sky, by Al 
Griffin . . . June 95 

How to sell with a talking sign 
(Maremont Muffler) ... , 

How to sell with humor... 

Meet the electronic poster —— 
by Kenneth R. MacDonald 

March 111 

A new technique for signs, by Jesse 
Stechel . . . Dec. 70 

Plant signs, a long range promotional 
tool... Aug. 61 

Signs are more important than they 
ever were, by A. A. Steiger... 
April 91 

Using signs for a specialized market 
(Goodman Decorating), by Rick Kre- 
pela ... April 100 


SPECIAL EVENTS 


Building goodwill with an all day 
party (WCAU-Radio), by Fred Birn- 
baum ... March 100 

Building traffic with a Hawaiian cele- 
bration (Northway Mall) .. . July 87 
Handling a personality for a maxi- 
mum impact (KABC-TV), by Jack F. 
Brembeck ... Aug. 67 

How to use folk-singing for promo- 
tion, by Tom Tomshany... June 44 


Making the most of a public event 
(Reynolds Metals Co.) . . . Nov. 43 


SPECIALTIES 


Adding impact to an ad campaign 

(Supermarket News), by Walter True- 

man... Oct. 138 

Direct mail opens up a market (Bear 

Brand Hosiery), by Robert C. Allen 
. May 58 

How savings and loan associations 

use matchbook advertising . . . Sept. 

23 

How to promote a sexless ‘pig’ (Kais- 

er Aluminum), by Kenneth R. Mac- 

Donald . . . Sept. 27 

Look for gifts around you (Reynolds 

Metals Co.) . . . Nov. 32 

Matchbooks — the overlooked giant, 

by Frank W. Gray .. . June 90 

Sample mailings open way for sales- 

men (Anaconda Aluminum) 

Sept. 48 


TAGS 


How tags help one brand help anoth- 
er (Penland Distributors), by John 
Hiser . . . July 85 


TELEVISION 


Can you use educational television, 
by Edward L. Morris . . . Jan. 30 


TEXTILES 


How to get more sales promotion for 


less money (DuPont), by George W. 
McGuire . . . June 40 


TIE-INS 


Bowling in space gets space to 

spare (AMF-American Airlines) ... 

Sept. 76 

Creating excitement with tie-in pro- 

motions (Bazaar of All Nations), by 

Bill Storm .. . May 53 

Developing a p.o.p. promotion (Rey- 

nolds Metals Co.), by Ralph Fields 

Nov. 38 

How four companies conducted a 

cooperative program independently, 

by Howard H. Fogel... April 40 

How seven advertisers worked to- 

gether with gravure, by Norman Best 
. Sept. 92 

How tags help one brand help anoth- 

er (Penland Distributors), by John 

Hiser .. . July 85 

How to tie in with the New York 

pease, ~ _ by Robert B. Konikow 
. Jan. 


TOBACCO 


How to visit the premium show 
(Brown & Williamson Tobacco), b 
J. Milton Rush . . . April 15 


TOYS 


Packaging and p.o.p, open new mar- 
kets (A. C. Gilbert Co.), by Grahame 
Enthoven .. . May 70 


TRADEMARKS 


How a logo was developed (Nether- 
lands National Tourist Office), by 
Pieter Brattinga .. . May 65 

A new trademark for an old ape 
(Archer Daniels Midland C 

April 104 

A trademark that changed to keep 
new and familiar (Deere & Co.) ... 
Aug. 18 

Trademark U.S.A... . May 90 


TRANSPORTATION 
OHighway to Hawaii, by Fraser Pro- 
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ductions . . . Dec. 81 
Making a ‘presentation impressive 
(Trans World Airlines), by J. E. 
Frankum . July 64 


OThe master (American Airlines), by 


Peckham Productions . . . Sept. 126 


ONorfclk & Western coal Pier 6 (Nor- 


folk & Western Railway), by Charles 
D. Beeland Co. .. . May 109 

Premiums that pay for themselves 
(Pennsylvania Railroad), by Howard 

Fogel . . . March 118 
Promoting a brand new concept (Ca- 
nadian Natl. Railroad) . . . Dec. 11 
Using direct mail to get top-level 
opinion (Moore-McCormick Lines) 
June 48 


OWe’ ‘ll talk about it in the morning 


(PanAmerican Airways), by Henry 
Strauss & Co. ... Feb. 105 


TRAVEL & TOURISM 
OThe happy pace of Switzerland, by 


Swiss National Tourist Office ... 
Aug 90 

How a logo was developed (Nether- 
lands National Tourist Office), by 
Pieter Brattinga .. . May 65 
Planning in advance can get more 
for your money (Hershey Hotel), by 
Allen Sommers... April 73 


OWonderful world of San Francisco 


(S. F. Convention & Visitors Bureau), 
by Vista Products Inc. . . . May 108 


TYPOGRAPHY 


@Art directors’ work book of type 
faces, by J. I. Biegeleisen .. . April 
122 


Calligraphy today. by Heather Child 
.»- Oct. 198 
Caps or lower case?, by G. H. Petty 

. « Feb, 75 

Common errors, by G. H. Petty... 
Nov. 76 
How a logo was developed (Nether- 
lands National Tourist Office), by 
Pieter Brattinga . . ay 65 


Bltalic ne by To Gourdie 
Oct. 158 


Know your facts, by G. H. Petty . 
Sept. 54 

BLove and joy about letters, by Ben 
Shahn... June 111 

The playbill, by Gordon Martin... 
May 102 
Spacing, by G. H. Petty . July 76 
Spacing can be important, by G,. H. 
Petty . April 

The studio book of alphabets; Viking 
Press & Studio Books of London . 
June 111 

Type and typography, by Ben Rosen 
... May 107 

Typographic directions, by Edward 
M. Gottschall . . . Nov. 131 


UTILITIES 


Using a film to make friends (Allis- 
Chalmers) . . . March 4] 

Using a scale model to build attend- 
ance (Electric Power & Light Exhibit), 
by James Stanley . . . May 30 


WRITING 


The complete plain words, by Sir 
Ernest Gowers .. . May 102 

GA dictionary of cliches, by Eric Part- 
ridge ... May 102 

BThe golden book on writing, by 
_— Lambuth & Others .. . Nov. 
l 

BTwelve ways to build a vocabulary, 
by Archibald Hart... Nov. 130 

@Writing and communication in busi- 
ness, by J. Harold Janis .. . Oct. 158 





